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Grocery e-commerce sales soared in 2020, and that has been both good 
news and bad news for grocery retailers.  The added revenues have grown 

emerged as a viable solution to this challenge that many grocers have been 
examining more closely. 

customers and retailers in 2021 and is a more cost-effective solution for both 

Online grocery sales have remained elevated in 2021. According to research 

grocery retailers have been investing in various forms of automation, such as 

55%

of monthly online shoppers 
used this service in May 2021.



storage in three different temperature zones — ambient, refrigerated and frozen 
lockers distribted by Peak Technologies in the U.S. 

— while awaiting handoff to customers. Then when the customer arrives, the 

solution to this challenge that many grocers have been examining more closely.



often priced by retailers at a lower cost than home delivery. In addition, rather 
than waiting at home for delivery, they can retrieve their groceries at their local 

customer convenience.

Along with convenience, customers can also save time by retrieving their orders 

so, because they eliminate the need to wait for employees to bring orders out 
to customers.

care of right up until it is in your hands. 

 Key Considerations for 
Click and Collect Lockers
Following are some of the key considerations for retailers 
as they seek to position their click and collect services 
to best meet consumer demands going forward while 
achieving their own business objectives to make grocery 

Customer Convenience.1



report spending less than two minutes, and many under one minute per order, by 

directly, employees were saving at least two hours per day, which translated into 

scaled across hundreds or thousands of stores, that adds up to substantial labor 

Labor Savings for Retailers2 Retailers using StrongPoint Click 
& Collect Lockers, report spending 
less than two minutes, and many 
under one minute per order, by 
placing the items into the lockers 
for customers to retrieve.

KRISTOFER BROWALL
Retail Account Manager at StrongPoint



then retrieved them when the customer arrives. Others have built dedicated 
storage rooms with freezers, refrigerated coolers and ambient-temperature 

As third-party, app-based services expand to include companies such as 

they are ready. 

that they could be a clever solution from an economical perspective — much 

e-commerce orders, he added. 

said Browall. 

Economical Storage Solution 3

Storage is one of the 
key business use cases 
for grocery lockers 
for retailers.

KRISTOFER BROWALL
Retail Account Manager at StrongPoint

through leasing solutions offered by Peak Technologies. 



opting to have them outside as it means less pressure on store space and 

the elements.

that can better be used for merchandising, and it also provides the added 

compared with home delivery, but also gives the retailer an expanded 

on university campuses, at commuter stations or at other third-party sites 
that might be convenient for customers. The placement of mobile grocery 

spare space and are deliberately located at a convenient site. 

different stops at consumers’ homes. 

Outside is the New Inside – Placement Beyond the Four Walls4

Placing grocery 
lockers outside frees 
up valuable real estate 
inside the store. 

KRISTOFER BROWALL
Retail Account Manager at StrongPoint



    
retailer’s core service area. 

    
where consumers might otherwise develop the habit of shopping 
with competitors.  

    

the construction of a new store. 

solution anywhere they can connect to a local power source.

reach a larger customer base with an omnichannel offering.   In addition, 
it allows them to implement an e-commerce solution at speed and offer 
customers local assortments at any location or store size.



functionality offers grocery retailers the ability to leverage tools, such as 

to communicate with customers about the status of their orders, send maps 

special needs, such as those in wheelchairs or who have other mobility issues, to 

Additional technological features in store for retailers include automated 

enables customers to purchase all forms of age-controlled items including; 
alcoholic beverages, medicines, or particular types of household chemicals.

retailers own color schemes and logos, providing another advantage that 

Innovative Technology5

In the case of StrongPoint 
grocery lockers, “the software 

is as important as the 
hardware. It has been purpose 

built to serve the unique 
needs of grocery retailers 

and their customers. 

KRISTOFER BROWALL
Retail Account Manager at StrongPoint
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Conclusions 

collect solutions that are staffed by store employees. 

This is not to say that grocery retailers should choose one over the other, 

store. The most successful e-grocery retailers today are using a mix 

increasing demand for multiple options for maximum convenience. 

has been extensively tested over the past six years by retailers in Europe.  

your retail operation drive increased online sales at higher margins, visit
www.peaktech.com 



Strongpoint, develops customized retail solutions to improve both 

Enterprise Mobility solutions help tens of thousands of retail stores 

LEARN MORE



an ROI rich tool kit: Deep industry expertise, first-party audience 
insights, an editorial approach to brand storytelling, and targeted 
distribution capabilities. Our trusted in-house content marketers 
help brands power insights-fueled content programs that nurture 
prospects and customers from discovery through to purchase, 
connecting brand to demand.

LEARN MORE


